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Recap of 2018’
biggest changes




Facebook

Algorithm change,
organic reach in decline

New video features,
polls and gamification

Breaking news feature
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Instagram

Verification requests
Music and GIF stickers

One hour video on IGTV
Timeline/Algorithm update
Instagram shopping

Follow hashtags




Twitter

Chronological timeline
Live video priority

. Save and share tweets

«n,. Karen @karenisme1953 - 2s

: - My fave part of the Emmys is the
WY #RedCarpet @

9 Qs

Harold @h-wang88 - 2m
g Vacation is going great!
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Fake News Clampdown

Stronger action on
disinformation and poor quality
content as social networks
attempt to maintain the
integrity and usefulness of their
platforms.

©



Fake News Clampdown

How to Prepare

Assess your content and
advertising approach, make sure
you’re not doing anything in
social that could be mistaken for
‘fake news’.

Pay attention to algorithm
changes and how they impact
your social media strategy.
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Evolution of social video

Social video will get even bigger.
® Users will spend more time
watching video on social.

Platforms will seek to monetize
video further and brands will look
for better ways to engage customers
with it.




Evolution of social video

How to Prepare

Start experimenting with social
video if you are not already, look at
all options.

Research what competitors and
those in parallel industries are doing
in this space.

Put together a special-projects team
to work on social video content for
your brand.




Influencer Marketing Shake-up

@ Data privacy issues make

identifying influencers more
difficult

@ Twitteris the only game in town

@ Influencer fraud is increasingly a
problem
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Influencer Marketing Shake-up

How to Prepare

Set policies for the kind of
influencers you want to work with.

Require proof of genuine influence,
not just their say-so.

Use tools like Meltwater Social to
analyze true influence.
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Successful Social Media Strategy
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Find out who your know who your target audience is
target audience is understand the “why” behind their action

What, where, how much, who and WHY
Social Media Schedule and Social Media Tools
Different paths can lead to the same target

Create a Social Media
Marketing Strategy

Source: Sprout Social Index (O)



Social Use Case Stages Consider your

maturity level.
How advanced is your
social strategy?

Competitive intel - Market Research

Crisis monitoring - Consumer Insights

Reporting . Content creation &
realization

Measure/Analyze

Brand monitoring,
reputation & perception
Campaign analysis

Command center
360 degree view of
business
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Stage 1: Crawl

Track mentions of brand names, product lines

Monitor for mentions of key executives or other prominent staff
-University example

Benchmark mentions across and within distinct time periods
Understand sentiment around brand
-Brand heath

-Campaigns

Benefit from the historic power of Explore data to understand past and current brand positioning. Easily get access to
this research without building up a data repository.

<OD> Meltwater
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{0 Explore Help Daniel Wisth - Fairhair &

3 Untitied eearch () Sep 8 12:00AM - Sep 22 11:59PM ~ Aa acions ~ [

Total mentions : Mentions/day average : Unigue Twitter authars :
[] 156k Results Q,

soried by Date + Descending 1 5 6 k 1 1 2 k k
Steve Stewart @steveldogg | | |

0o
Q US| Sep 22+ 11:58 PM 4 d441% 4 441% 4 590%

RT @1 visionamd: The UM has encouwraged Compared to previous period Comparad to previous pericd Compared to previous period
rowghly 1/3 of the werlds financial
institutions to only loan for “green

projects”. They won't loan for oil o .
production or other carbon basead Latest activity by source :

ail production Sk

& Duplicates 4.33k Reach MNeutral &

.
0 shorttermwealth.com \
& US| Sep22-11:58PM B0k
New Delhi's Hyderabad House is tha seat .
of Indian diplomacy. The 36-roam, e
buttarfly-shaped palace. onginally tha rayal .
residance of the last Nizam of Hyderabad,
has played host to foreign heads of state 20k
sinea India's independence in 1847, Sa,

when Indian Prime Minister Narendra ... . »

| for crude cil on Indian exchanges. .
Although India has a dearth of domestic oil \
praduction, it has an abundance ef 10k
— . .

investors. As a result,

- »—
oil production — e —_—_ :
A_______—-—-—'._—.___-_-n q_——-—-—-___-ﬁ'ﬂ!ﬂ:. l—______._ '_\-“\-..__‘ .
L

—— = —— - : . :
Meutral O i . - - - - . . - - . ™ . . -
09-08-2019 0a-22-2019
D * Stu ﬂstuemeridga Al Taitber i Maws ® Blogs & RAecidit @ Farums » Facebook & Commants # YouTube » Reviews
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Top keywords

houthi rebels
drone attack
country down half

president donald tr...

_ entire mining
new mexico

kingdom attacks

. jobs : drones
oil tankers’~ - attack  iranworld, "\ 7%

rrel SaUdI arabiaplus
parreisOll pProduction

sectoru.s.
oil prices

incredible 110 perc...

ba

production trump crude oil
president trump

Top entities

Washington, D.C. New Mexico United Kingdom
Persian Gulf United Arab Emirates

Reuters Tehran  Abqaiq Middle East
oPECc Saudi Aramco Donald Trump

Twitter Saudi Arabia Riyadh

Dubai |
Khurais Iran United States China

Houthi US Yemen lIraq
Mike Pompeo

Associated Press

Houthis
Hassan Rouhani

President TrumpUnited Nations
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Sentiment : Sentiment by source :

100%:

Mal Rated: 094 755

Positive: 10%:

.. n N B . B
Megalive: 50% -
Mewtral: B8% 255 I
=
A Thwittber Mews Hlogs Aescidit Fonims Faceboak Carmments TouTube Reaviews
Meuira @ Positive Mod Aated i Megalive
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Emotional comparison

BODO
000
40040
2000 @) &
a - -
Jay Suirprises Angar Lnwe 5 iy otk
Top hashtags : Top Twitter authors : Top countries :
Author Twests  Followers Uniled Stabes
@ @realDonaldTrump 1 B4.4M SR scicm
arytimes 1 410
© an .
@ acnn 1 42 &M
India
@ @escworld 1 25.8M
iabgaic Australi
—— @ @TheEconomist 4 24M ®
o 500 1k 1.5 b 2.5k i} 10k A0k A0k 40k S50k a0 70k
) ) - @Reuters 3 20.7M ’ o
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Stage 2: Walk

- Compare your brand’s Share of Conversation and Share of Voice

- Spot real-time and breaking news
- Consequences for a competitor that might affect you / Or a change in the market

- Compare and contrast your influencer communities

- Capitalized on unmet needs in the market
-Tesla / Solar city example

- Reporting
- Owned/Earned & benchmark

<OD> Meltwater
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Social Insight
Reports

COMPREHENSIVE SOCIAL MEDIA REVIEW OF YOUR BRAND,
PRODUCT OR COMPETITORS AirAsia Monthly Report

Mar 1, 2018 — Mar 31, 2018

©

EXECUTIVE SUMMARY

For busy executives, this page distills key
themes into an easy to read summary. For <O>Meltwater
competitors, understand how two brands or
products compare to each other and how key
business drives change over time.

SPIKE ANALYSIS SAMPLE TOP POSTS

Get a bird’s eye view of the volume of tweets and Instead of sifting through every tweet or post, view a
mentions for a brand, product or competitor. Quickly sample of posts that drive engagement and views.
identify where volume spikes in relations to other days

and times - and understand what caused them.

<OD> Meltwater

Social Solutions



Stage 3: Run

- Tap the world’s largest real-time focus group (Monitor)
-Perception of our market & changes

Identify smart, useful or high-performing content
-Engage
-Reporting

- Take advantage of current situations to create content
- Norwegian example / Brad Pitt

- Measure / Analyze
- Planning
- What works, tweaks etc.

<OD> Meltwater
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CONVERSATIONS PUBLISH REPORTS MEASURE
All Channels v Type: All ¥ Status: Unread v = E ’ Post From kesutherland777 Profile
Ed kesutherland777 ~ 4
10/16/2019 10:14 AM by dr karen e sutherland & kesutherland777
Thi . T - S ' W Today - 10:14 AM kesutherland777
. IS morning on @ ickertvau |scus._se why social lis emng |s. S0 . _ . . - . . _ - ¥ kesutherland777
important for businesses as the first line of defence preventing issues This morning on @fickertvau | discussed why social listening is so important for businesses as the first line of
from turning into crises. My favourite social listening tools are: & defence preventing issues from turning into crises. My favourite social listening tools are: A @ Talkwalker A
@Talkwalker A @GoogleAlerts A @Meltwater @GoogleAlerts & @Meltwater https://t. co/nOGb2M1nix FOLLOW
https://t.co/nOGb2M1nlx
@« Qs =1 PhD, #PR Lecturer & Social Media Researcher
s+ [ mulberrymc {@usceduau |, Yogini & #Socialmedia

' 10/15/2019 8:01 PM by Mulberry Consultant for the NFP sector and at large

Trend forecasting is all about anticipating and predicting behavior.
@Meltwater offers some insight on using traditional #media tools to
find patterns and trends: hitps://t co/HPpZLxZTXe

Stats A
[ TheDrumNetwork
10/15/2019 7:30 PM by The Drum Network
Tim Hyde will speak at @Meltwater's How to Master Instagram 2k 1 k
Marketing for 2020 webinar. hitps://t.co/Bu1OPHtCWg Followers Following
[ outimakinen
10/15/2019 11:17 AM by Outi Makinen
Mediaseurantaan tyokalul Vinkkeja? Mika toimii/kenella hyva 1 k
asiakaspalvelu? #tips #mediaseuranta Tweets

[ jessicaleezuk @ Add a comment . 20 @ W & <> POST
09/26/2019 6:28 PM by Jessica Zuk
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Schedule posts

CONVERSATIONS PUBLISH REPORTS MEASURE

¢ [ calendar o

« |T| Sl > Sep 23 —29, 2019 today day | week | month

Mon 9/23 Tue 9/24 Wed 9/25 Thu 9/26 Fri 9/27 Sat 9/28 Sun 9/29

2pm Test

3pm

4pm

5pm

6pm |Example post

7pm

We just publis he(l We just published our travel g

gpm

9pm this is my sample postl
test

10pm

test

11pm | sample tweet

<OD> Meltwater
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Measure

Facebook Overview ~

Accounts O ° a Siste 14 dager ~ 0]} SR

F S
Total fans New fans Total posts Total impressions Total video views
Compared to previous 14 days Compared to previous 14 days Compared to previous 14 days Compared to previous 14 days Compared to previous 14 days
30.2« 65 49 104« 156
v 4% 1+ 2% 1T 20% 1+ 460% 1+ 88%
Is your total fan count increasing?
31,750
31 500 ° ] ] [ ] ] [ [ ] ® [ ® ] [ ]
OCT5S
31,250 @ Page Fans 31,530
31,000
30,750
30,500
30,250 °
v
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Facebook Overview Accounts @ 19 [™) Siste 14 dager v [EENGICNCRS

What were your top performing posts? M .
Pub Date Profil Type Post Reactions Kommentarer Shares Eng. Rate J Impressions Rekkevidde
Oct 09 g’ Bodnapa Gaming community ¥ N Sggﬂ?r?glggent”_ 1 2 0 66.67% 8 3
Oct 09 Q’ Bodnapa Gaming community ?33 S:::egrgrgre_?_ 0 2 0 50% 9 4
Oct 09 @’ Bodnapa Gaming community Hola mi amiga 1 1 0 33.33% 4 3
Oct 09 @:’ Bodnapa Gaming community Gamers unitel 0 1 0 33.33% 4 3
Oct 10 @ Jimmyjoke Testing post 0 0 0 25% 6 4
= publish
Oct 04 wns@ Outcast Iron - E., omGl | want 3 2 1 8.85% 231 192
Oct 09 @ Meltwater im l,%i”;:‘gﬁg‘fgfr 6 0 0 6 58% 1.200 1,018
S o
Oct 05 @ Meltwater [co) B Reichweiten fil... 2 0 0 5.56% 68 54
Oct 15 G MW Social Travel hello 0 0 0 5.88% 20 17 v
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Stage 4: Fly

Make it easy to articulate the impact that social is having on the business by correlating social data across earned,
owned and paid to other data points such as website traffic and sales.

Get a real-time assessment of the insights most important to your business- access to data on the fly, in-meeting
answers and smarter decision making.

Have an always on view into accurate metrics and track towards you key performance indicators, ensuring no blind
spots.

Scale across the organization by creating customized views by department with the metrics that matter the most.
Take advantage of all findings and utilize this to make business critical information.

Identify risks

- Thresholds <OD Meltwater

Social Solutions



Workflow

Listen & . e,
Understand Engage & Influence Develop Insights { ‘Share

Brand and Industry Influencers Dashboards Market Intelligence
Set objectlves mon'tglr;?ig and Press Outreach PR Attribution Newsletters
analytics
: Social Engagement Al Event detection APl Package
Key topic and

message penetration Wire Services Tailored metrics Feeds

Report
Insight Reports Social Scorecards

Qualitative Reports Bl Suite Integration

| Uservolumes based on . Feedback -
- individual market needs HQ L Loop A Global Partner

© Super Users

o  Mobile users _ Strategic Advice & Training
¢ FEmillss  Additional Markets Looal ppon ke
: SSO Available § Professional services
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